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Background 
 Website launched May 15, 2013 

 Owners unfamiliar with digital media  

◦ Website 

◦ Social media 

 
Goal 

Main Focus 

 The goal is to become as ubiquitous 
as salt and pepper and a desired 
addition to any meal. 

 To show people how to incorporate 
Saint Lucifer Spice to different dishes 
through digital marketing. 
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Objectives 

 Expand website 
◦ Improve tabs 

◦ Add tabs 

 Increase brand awareness on social media 
◦ Facebook 

 Interact with consumers through social media  
 Create a Pinterest 
 Clean up the online store layout 
 Email Blasts 
 Launch Google AdWords 
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 Original plan: 
◦ Switch to WordPress 

 Actual Plan: 
◦ Keep Wix 
◦ Improve information 
◦ Ad Tabs 
◦ Fix background  
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Improvements 
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63 Transactions $1,279 in Sales 



Additional Tab 
 Find Us 

◦ Restaurants 
◦ Retail 
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Additional Tab 
 Recipes 
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 Clarified the products  
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September 2013 

November2013 

9 



Interaction 

      Before        After 
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Public Exposure  

 Reach increased on the topics about 
Saint Lucifer’s appearance on Fox 
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 Created a Pinterest 
account for recipes 

 Links to recipe page 
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 Analyzed data to see 
which topics were most 
popular 
◦ Fox 29 
◦ Recipes 

 Made customers aware of: 
◦ New recipes page 
◦ New find us page 
◦ Pinterest account 
◦ Appearance on Fox 29 
◦ Upcoming events 
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 Budget was set to $10/day 
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A/B Testing 

Spice Recipe 

Clicks 62 14 

Impressions 20,325 5,936 
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Keywords 

Clicks Impressions Avg. CPC 

Seasonings 26 9,480 $0.74 

Spicy 23 10,854 $0.65 

Saint Lucifer Spice 6 56 $0.47 

Popular Keywords 
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Results 
Dollars Per Transaction Increased 

 

 

 

Units Per Transaction Increased 

 

 

 

 Facebook Followers Increased 
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Lowest Highest 

Beginning $10 $34 

End $10 $67 

Average Units  What consumers are buying 

Beginning 2 Single Bottles 

End 4 Single Bottles and Refill Bags 

# of Followers 

Beginning 387 

End 506 


